
















































• LOGOED MERCHANDISE +

BEYOND THE BRAND: 
HOW OUR LOGO BUILDS COMMUNITY 

The Order Sons and Daughters of Italy in America logo isn't just an image; it's a powerful symbol of identity 

and community. When we emblazon that logo on every item, like hats, hoodies, screen savers, and coffee 

mugs, we transform them into wearable digital billboards, silently broadcasting our message to the world. 

This simple merchandising tactic is a subtle yet potent form of advertising. Every person sporting our logo 

becomes a walking ambassador, effortlessly spreading our brand awareness and generating curiosity. 

But the power goes beyond mere v isibil ity. B randed merchandise fosters a sense of 

belonging and strengthens our community. When our members, their families,  and extended 

fam ilies wear our logo, they're not just sporting an item; they're declaring their affiliation 

with our values and ideals . It creates a sense of shared identity, building a loyal tribe of 

supporters who rally behind our brand and become invested in our - and their - future . 

The examples shown here and MORE are available at our online store at osdia.org/store. 
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